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89%

of marketers feel they have enough
budget to meet their marketing goals



1,493

e| prospective students surveyed



11 higher ed marketers surveyed
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Gaps Creator Trust Steps

Career and life Students like me, Social video for Where students
decision support not influencers in-depth research start their search







Students Content Interest vs Marketer Priorities

52%

® Students
* Marketers

Degree Financial Campus Internship Student Housing
Program Aid Info Culture and Job Success Options
Details Placement  Stories

Rates
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Real Content from Real Sources
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82%  30-pt Gap

of students cite career/job access Students interested in job placement
as major decision factor and marketers’ investment
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The Student’s Editorial Lens

e Housing information
e Financial aid tips and real costs
e "How I got my apprenticeship” stories

e Real career outcome stories
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e Speak to Careers and Certificates
Topic
Gaps

Career and life e Have an Editorial Lens
decision support

e Address Student Housing Options






Real Content from Real Sources
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62%

of students trust ratings
and reviews by students
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60%

of students trust content
from “students like me”




Who do you prefer to hear from in university marketing?

70% of students are Student Leaders _ 15%

interested in consuming PU R - 10%
content that features
Alumni - 10%

-

Other I 1%

Faculty
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27%

of Gen-Z want to be influencers




Public Relations

D:.ﬂ UNIVERSITY
COMMUNICATIONS

Becomea Canes
Creator!

Terrier Creator:.:

The Rise of | | Soprogram=
Higher Ed
Creator Creatomith us

Become a #TerrierCreator

Students are at the heart of what we do. They are
ambitious, hardworking, and inspiring and constantly
think of new and innovative ways to express themselves.

That's why the Boston University PR | Social Media team Are youa creative student with a
is proud to launch the Terrier Creator Program. An

initiative that puts social media content creation in the passion for social media? Do you

S.t u d e n.t C O nte n.t F u n n e I S hands of our most creative students. | dregm Ojf Seg}ng your co“ntent

What is the Terrier Creator ’ - ’
Program?

& ucomm.miami.edu




Organic
Student
Creators

Chad
Savannah College of
Art and Design

e 16k views
e 8 minute video
e 650 subscribers



http://www.youtube.com/watch?v=-UjHD_nGeTc&t=50

e Build Sustainable Student Creator Programs

The
Student e Optimize Students for Iteration

Creator
Students like me, e Create Content for Student Life Decisions
not influencers




Video =
Trust

Social video for in-depth research




Marketers Missing Out On Video

Marketer Top Channels

1. Instagram
2. Facebook
3. LinkedIn

Top 3 social channels
by resource allocation today
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Student Top Channels
1. YouTube
2. Instagram
3. TikTok

Top 3 social channels
when researching higher ed
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YouTube is Most Trusted Channel + Students Prefer

It

*
45%

of students listed YouTube as
trusted or strongly trusted

MOST Trusted Platform for
news & information
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18%

of marketers plan to
invest in YouTube

Behind Instagram, Facebook,
LinkedIn, Twitter/X
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Social Channel Distrust for News and Information

Facebook is most
distrusted by students
at 44%.

Followed by X/Twitter
and Snapchat at 43%.
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@ Strong Distrust
® Distrust

36%

26% 10%

Facebook | X/Twitter Snapchat Threads TikTok Reddit Pinterest Instagram  LinkedIn
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Virtual Campus Tours p Playall

Welcome to Lincoln Tech! Explore all of our 22 campuses and see where you could begin your
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We're proud to partner with some of the best brands and manufacturers in the United States. Listen
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e Prioritize YouTube for Recruitment

Video

e |Investin Shorts

Trust

Social video for e Create More Playlist Content
in-depth research




best program for working on cars
. < e
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First
Steps

Where students start their search




“I went straight to

TikTok...
eee °e° reliable and has
ARl in IL multiple
opinions ”

18 yrs old School Social
Cchoo OoCla
i Search —P» . - .

Searching For Website Media

Community colleges
or trade schools

Trusts
TikTok and Reddit

Discovery Consideration Validation



Students’ Primary Source of Information

Search Engine

School Website

Social Media

15%

Advisor
Rankings/Research
Other Students

Family/Parents
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25%

34%

7%

7%

m
— P

These top 3 have the highest impact.
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Universal
Technical
Institute

Website prioritized
for the student
prospect journey

T A
U/ instirute RequestInfo o

Next Start Date: June 24

) Enroll Now
Spots still open

TECHNICAL TRAINING
INLESS THAN A
YEAR’

Find the right program for you

ANEW CAREER PATH
STARTS HERE

Take 60 seconds and find out how you can
get trained.

G e
Step 1 0of 2

uti.edu

T ( %
‘1! TRCHNICAL Enroll Now RequestInfo P
‘ e Menu

Next Start Date: June 24

) Enroll Now
Spots still open

TECHNICAL TRAINING
INLESS THANA
YEAR’

Find the right program for you

ANEW CAREER PATH
STARTS HERE

Take 60 seconds and find out how you can
get trained.

G e
Step 1 0of 2

What kind of training are you interested in?




e Investin Comprehensive Search

First

e Optimize Mobile Website for Prospects

Steps

Where students e Understand Secondary Research Sources
start their search




Strategic
Recommendations
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Invest in playlist content

Student content on student accounts

Build sustainable creator programs

Partner with other departments and teams

Real conversations about difficult student decisions



Invest in playlist content



Student content on student accounts



Build sustainable creator programs



Partner with other departments and teams



Real conversations about difficult student decisions



Invest in playlist content

Student content on student accounts

Build sustainable creator programs

Partner with other departments and teams

Real conversations about difficult student decisions
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Questions?

Office 645 E Missouri Ave, #400, Phoenix, AZ 85012 | (602) 258-5263




